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Appendix B: Attributes Puma 

Figure B.1      Figure B.2 

Puma is a lifestyle brand-gender   Puma is a lifestyle brand-age 
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Figure B.3       Figure B.4 

Puma is a brand for trendsetters-gender  Puma is a brand for trendsetters-age 
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Figure B.5      Figure B.6 

Puma is a self confident brand-gender  Puma is a self confident brand-age 
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Figure B.7      Figure B.8 

Puma is authentic & true to itself-gender  Puma is authentic & true to itself-age 
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Figure B.9      Figure B.10 

Puma is creative and surprising-gender  Puma is creative and surprising-age 
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Figure B.11      Figure B.12  

Puma is independent-gender    Puma is independent-age 
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Figure B.13      Figure B.14 

Puma is diversified and entertaining-gender  Puma is diversified and entertaining-age 
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Figure B.15      Figure B.16 

Puma is unique and different-gender   Puma is unique and different-age 
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Figure B.17      Figure B.18 

Puma is spontaneous-gender    Puma is spontaneous-age 
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Figure B.19      Figure B.20 

Puma is wild and untamed-gender   Puma is wild and untamed-age 
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Figure B.21      Figure B.22 

Puma is cool-gender     Puma is cool-age 
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