
Appendix A: Questionnaire 

 

   Survey about Puma and Puma Fragrances 
This survey functions as a basis for my thesis about Puma and Puma Fragrances, which I am writing as 
part of my studies at the European School of Business (ESB) in Reutlingen.  
Since you do not have to give any further information about your person, your anonymity is totally secured.  
I would be very grateful if you could please take the time to fill in the questionnaire, as it is essential for my 
thesis and your answers will be of great help to me. 

Thank you very much in advance! Anna Katharina Gartner  
 
 
1. Please provide the following personal data: (please check the boxes) 
 

Sex      male    female   

Age   14 until 19   20 until 25  

 

Occupation 
 Worker/ employee/ official  
 Housewife/ houseman 
 Pupil/ student 
 Trainee 
 Civil or Military Service, voluntary social service 
 Unemployed or in occupational retraining 
 Others 

 
 
2. Do you know the brand Puma? (Please check the boxes) 
 

 Yes     No      
 
 
3. With what product categories do you associate the brand Puma?  
(Multiple answers are possible) 
 
 

 Sportswear Fragrances Street 
wear 

Bags/purses Watches/ 
Jewellery 

Other 
Accessories 

Shoes 

        

 
 
4. a) Do you own one or more than one product of the brand Puma? 
 
Yes  No  (If you have answered “Yes” in Question 4.a) please continue answering 
question 4.b), if you answered with a “No” please continue with question number 5!) 
4. b) If you own a product of the brand Puma please indicate which product category it belongs to.  
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(Multiple answers are possible) 
 
 

 Sportswear Fragrances Street 
wear 

Bags/purses Watches/ 
Jewellery 

Other 
Accessories 

Shoes 

        

 
 
5. Please do now think about the image of the brand Puma and the attributes and associations that you 
connect with the brand. I will read you a couple of attributes and statements and please tell me in how 
far you agree that those fit to the brand Puma.  
 
 I agree 

completely 
I agree to 

some 
extend 

I rather do 
not agree 

I totally 
disagree 

Unfortunately 
I cannot 
evaluate 

Puma is authentic and true to itself/ 
„simply real“  

     

Puma is a brand for trendsetters       
Puma is a self confident brand       
Puma is wild and untamed      
Puma is creative and surprising      
Puma is a lifestyle brand      
Puma is unique and differentiates itself 
from other brands 

     

Puma is diversified and entertaining      
Puma is cool      
Puma is spontaneous      
Puma is independent      

 
6. At each point of time there are brands that are hip and popular. How would you classify the brand Puma 
considering its popularity? (Please only supply one answer) 

 

 

The brand is gaining
popularity at the 
moment and 
approaching the pea
level 

The brand finds  
itself at the peak of 
popularity and will 
probably stay there 
for a little bit longer

The brand finds itsel
at the peak of  
popularity but will 
probably not be able
to dwell on for much
longer 

The brand has  
already left the peak
behind itself and the
popularity is  
declining 

The brand has neve
been popular and 
probably never  
will be 

     

 

After we mainly looked at different brands in the first part of the survey, I would now 
like to ask you for the second part to answer me some questions revolving around 
the topic fragrances.  
7. How often do you use fragrance products (Eau de Toilette, Eau de Parfum, Eau de Cologne)?  
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(Please only supply one answer) 
 daily 
 several times a week 
 only on special occasions 
 rarely   
 never  

 
8. Where do you mainly buy fragrance products (Eau de Toilette, Eau de Parfum, Eau de Cologne)? 
(Please only supply one answer) 

 Perfumery (e.g. Douglas, Sephora) 
 Department store (e.g. Kaufhof, Karstadt) 
 Drugstore (e.g. DM, Kd Markt, Rossmann) 
 Consumer market (e.g. Kaufland, Real, Wal-Mart) 
 Duty free 
 Others 

 
9. Imagine you want to buy a fragrance for yourself or somebody else. How important are the following 
criteria in making your purchase decision?  
Please rank them on the following scale: 1 means totally unimportant while 5 means very important. 
 
                         1          2          3             4             5 
The fragrance itself                                            

 A nice packaging/folding box                                           

 A nice bottle/flacon                                            

The price                                           

The advertisement                                           

The Designer/ Brand of the perfume                                           

The opinion of a close friend/boy-/girlfriend                                           
 
 

10. If you now exclusively think about Puma Fragrances. In how far do you think that the following 
statements fit the fragrance? (Multiple answers are possible) 
 
 I agree 

completely 
I agree to 

some 
extend 

I rather do 
not agree 

I totally 
disagree 

Unfortunately 
I cannot 
evaluate 

Puma Fragrances is authentic and true 
to itself 

     

Puma Fragrances is hip and trendy      
Puma Fragrances is used by self 
confident people 

     

Puma Fragrances conveys a wildness 
and untamed ness 

     

Puma Fragrances is creative and 
surprising 

     

Puma Fragrances is a Lifestyle perfume      
Puma Fragrances is unique and 
differentiates itself from others 
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Puma Fragrances is diversified and 
entertaining 

     

Puma Fragrances is more a fragrance 
for the day and not at night 

     

Puma Fragrances transports 
independency 

     

Puma Fragrances is spontaneous      
Puma Fragrances fits the brand Puma      
Puma Fragrances is cheaper then the 
rest of the Puma brand 

     

 
 
11. Could you imagine using a Puma fragrance? 
 
Yes    No   
 
If not, why not? 
 
 

 

Thank you very much for taking the time to complete this survey! 
If you are interested in the results or have any further questions contact me under 

annagartner@gmx.net  




